
SOLUTIONS for MARKETERS



Since 1910, PennWell has embraced a mission of transforming diverse information 
into practical business intelligence for strategic markets worldwide. PennWell’s 

Global Energy Group, dedicated to Power Generation, Transmission and Distribution, is the 
prime partner you need to expand your reach and succeed in accomplishing your brand 
marketing initiatives. With a reach of One World, you only need One Source.

Expanding on its 100+ year history of providing quality media products, PennWell continually 
strives and adapts to exceed the needs of its consumers and advertisers. Though our roots 
started in print, we’re not only embracing the digital age - we are leading the change.

With nine established energy publications, the world’s largest and most 
comprehensive Conference & Exhibitions and a dynamic gallery of strategic digital 
products and services, PennWell’s Global Energy Group offers unique, multi-faceted 
opportunities to complete your marketing plan and generate substantial exposure for 
growth. Our team can work with you to develop comprehensive and targeted marketing 
solutions in print, online, digital, and in person.

Every day, leaders and decision-making professionals turn to our brands for the latest 
videos, news, case studies, product information, and technological advances affecting the 
energy industries.

Whether you’re looking to establish your brand, build awareness, increase revenue or 
develop a client base, we’d be honored to work with you, helping you utilize our quality 
media vehicles to reach your goals in 2016 and beyond.

Sincerely,

RICHARD BAKER
Senior Vice President
PennWell Global Energy Group

MESSAGE FROM THE SENIOR VICE PRESIDENT
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The Global Energy Group gives you more than 5.6 million* opportunities to expand your reach 
globally through our BPA-audited magazines, eNewsletters, websites, and list rental products — 
more than any energy-focused media provider. As an advertiser, you’ll reach the highest quality 
audience in the industry.

*Numbers derived from compiled December 2014 BPA Reports for our audited publications and publisher’s own data.
** 2015 Audience Survey

HIGHLY ENGAGED 
WITH PRINT & DIGITAL MAGAZINES

HIGHLY RESPONSIVE 
TO INTEGRATED ADVERTISING

CONTENT HUNGRY SOCIALLY AWARE

INTERNET SAVVY

ACTIVELY BUYING MOBILE FRIENDLY …YOUR 
CUSTOMERS!

57% use our magazines to catch up 
on news

47% to learn from case studies

44% to do their jobs better

43% to obtain technical information

60% visit vendor websites 

34% share ads with colleagues

32% use links within magazine ads

29% save magazine ads for future reference

60% rely on industry events to  
do their jobs

57% rely on magazines

53% rely on whitepapers/technical 
documents

50% rely on eNewsletters

48% rely on vendor/supplier 
websites

92% are active on Social Media

90% connect with colleagues

75% use Social Media as an 
industry news resource

75% Like and Follow industry 
brands

70% visit our websites regularly

75% click on website ads

59% look for technical information

54% want articles on specific topics

49% need information to keep them current

76% have purchasing influence  
or authority

71% are authorized to spend  
over $100,000

92% own Smartphones

85% want information in mobile 
friendly format

GROUP AUDIENCE OVERVIEW

Our Audience Members are**…
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DRIVING EFFECTIVE MARKETING PROGRAMS

THE BUYING PROCESS

Effective marketing starts by understanding the buying process. The three stages 
of the buying process are Research, Evaluation, and Purchasing. One builds on the next in a 
continuous cycle. Buyers purchase products based on their research and narrow the choices 
down through careful evaluation, ultimately leading to a decision to buy.

There are a variety of media channels that are primarily used during the various stages 
of the buying process. For instance, a buyer will use magazines, eNewsletters, and industry 
websites during the research stage; videos, events, and whitepapers during the evaluation 
stage; and media websites and buyer’s guides during the purchasing stage. Each channel 
works to achieve specific marketing objectives for the vendor (e.g., brand awareness, 
direct response, thought leadership, social engagement) which ultimately connects 
advertisers with their target audience 24/7 via the media vehicles they prefer (print, online, 
digital, mobile).

of The Global Energy Group’s audience will 
consider a vendor if they have already gained 
insight into the company via advertising, 
promotion, and sponsorships.
(Source: 2015 Audience Survey)

of The Global Energy Group’s audience 
is likely to evaluate product and 
systems from vendors they have not 
purchased from in the past.
(Source: 2015 Audience Survey)

90 %

50 %

NEARLY
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Match your campaign objectives to our solutions! These icons appear throughout 
the media guide for easy identification and your convenience.

Your Marketing Campaign Objectives Our Marketing Approach
A Brand Awareness campaign strengthens 
your company’s image and helps define how 
your company and products are perceived by 
professionals in the global energy community.

A Lead Generation campaign provides targeted 
sales leads by actively generating interest from 
decision-makers and prospects in the global 
energy community.

A Traffic Driving campaign is designed to push 
global energy professionals to your website or 
other online offerings.

A Thought Leadership/Education campaign 
authenticates your position as a subject matter 
expert by comprehensively communicating a 
unique innovation or point of view – building 
business over the long term.

A Social Engagement campaign increases your 
brand’s opportunity to engage with a targeted 
audience and their viral networks via social 
media platforms.

In a Push Marketing approach, we create 
consumer demand by delivering your information 
directly to key industry professionals who have 
previously indicated an interest in a topic related to 
your products and services.

In a Pull Marketing approach, your campaign is 
seen by industry professionals as they actively seek 
out information via search or browse vehicles. 

NEW FOR 2016!
Enhance Your Content Marketing Efforts!
Look for this symbol throughout 
the Global Energy Group media 
kit and learn how our content 
marketing products provide a great 
opportunity to help engage your 
target audience and deliver valuable 
information to thousands of industry decision makers. 

MEDIA SOLUTIONS

Contests, Surveys, Polls • • • •

eNewsletters • • •

Email List Rental • • • •

Magazine (Print & Digital) • • • • •

Mobile Apps • • •

Native Advertising • • • •

Online Banners & High Impact Ads • • •

Social Media Boost • • • •

Social Video Chat • • • • •

Suppliers Directory (Print & Online) • • • • • •

Technical Digest • • • •

Tradeshows • • • • •

Video: Custom Content Marketing • • • • • •

Video: Sponsorship • • • •

Webcasts: Editorial & Vendor • • • • •
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PRINT MAGAZINES 

Advertising in the Global Energy Group’s leading 
media resources allows you to reach tens of 
thousands of decision makers who rely on print 
magazines during the research stage of their buying 
process. Our magazines deliver time-sensitive news, in-
depth analysis, case studies, real-world applications of new 
products, industry opinion, and the latest market trends, 
bringing you the highest quality, most highly educated 
potential customers worldwide.

BENEFITS
Brand Awareness
 Strengthens your company 
image by aligning your message 
with targeted content, helping 
to create an affinity for your 
company, products, and services 
among industry professionals.

Lead Generation
 Generates leads from a 
targeted audience of industry 
professionals through every 
phase of the buying cycle.

of The Global Energy Group’s audience is more likely to click on an online 
advertisement if they have already seen that company’s ad in an industry magazine.
(Source: 2015 Audience Survey)70 %
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DIGITAL MAGAZINES 

Digital Editions are interactive, electronic magazines with current issues announced 
directly to your target audience via email notifications. Readers can click through to the 
magazine in a PC or mobile browser in addition to reading and saving issues to our Tablet Editions. 
(iPad, Kindle Fire, or Android).

Digital Editions offer a host of sponsorship and advertising opportunities to help bring your sales 
message and product benefits to life. The use of video, audio, photo galleries, and much more 
help drive users deeper into the buying process, resulting in the highest-quality sales leads.

Easy to save for future reference, Digital Editions allow readers timely access to content and 
the ability to take immediate action. They are simple to forward to friends/colleagues, are 
environmentally friendly, and give buyers in-depth access to information on products and services 
that are unavailable from the printed page.

ADVERTISING SPONSORSHIPS
•  Cover Sponsorship  

Located opposite of the publication cover

•  Announcement Sponsorship  
Located in the email alert sent to subscribers each 
month announcing availability of the new issue

•  Belly Band  
Positioned on any page, in any location

•  Full and partial Page Rich Media  
Emphasize your call to action message with animation

•  Video and Audio  
Can be positioned anywhere on the page

BENEFITS
Brand Awareness
 Elevates your brand’s visibility to an audience of industry 
professionals and aligns your message with relevant and 
respected content. 

Traffic Driver 
 Links in your ads push decision-makers directly to your 
website or other online offerings.

of The Global Energy Group’s audience visits a company’s website after seeing 
ads in the digital magazines.
(Source: 2015 Audience Survey)57 %
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ONLINE ADVERTISING 

Never underestimate the power of online banner 
campaigns! Through the use of visually appealing text, 
graphics, animation, and even video, online banner 
campaigns open new opportunities for your business to 
grow and expand. By aligning your brand with the Global 
Energy Group’s trusted content, your message will 
reach tens of thousands of industry professionals who 
need and purchase your products and services. Banner 
advertising gives you the opportunity to conveniently test 
your messaging and remarket your products while improving 
the overall visibility of your company to a highly engaged 
audience of potential customers.

BANNERS
Online sponsorships generate broad visibility for your brand 
and product messaging among industry professionals 
worldwide. These prominent banner positions align your 
company with the most respected content serving the 
information needs of thousands of industry professionals.

PAGE PEEL
The Page Peel ad increases awareness through one of the 
largest interactive online advertising opportunities available. 
The Page Peel ad offers an exclusive opportunity to drive traffic 
to your online content and offerings. The Page Peel begins as 
a “dog ear” in the upper right-hand corner of the page and, on 
mouse-over, expands down and to the left.

BENEFITS
Brand Awareness
 Strengthens your company image 
by aligning your message with 
a relevant industry site, helping 
to create an affinity for your 
company and products among 
industry professionals. 

Traffic Driver 
 Pushes industry professionals 
to your website or other online 
offerings to learn more by 
providing clear calls to action.

of The Global Energy Group’s audience is more 
likely to click on an online advertisement if 
they have already seen that company’s ad in an 
industry magazine.70 %
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PUSHDOWN
The Pushdown Banner is a highly interactive, rich media ad 
unit that provides impactful branding and direct-response 
opportunities. This premium position ad unit beneath the 
website navigation bar provides ongoing visibility, even 
when collapsed. As one of the largest ad units available, the 
Pushdown Banner can support a more detailed message 
through the use of streaming video and multiple targeted 
links to your offers. It can also support an interactive form for 
capturing user contact information.

TARGETED TOPIC CENTERS
A Topic Center banner allows you to align your message with 
relevant content, providing more targeted impressions. Your 
advertising message and offerings will be highly visible to 
professionals focused on the topic related to your products 
and services—targeted marketing at its very best.

WELCOME AD
For advertisers looking to make a major splash for a significant 
announcement or rebranding, the Welcome Page ad delivers 
the largest ad position available on the site that doesn’t require 
user expansion. This exclusive banner is delivered to each 
article page visitor once every 24 hours for a week, resulting in 
a high concentration of impressions during the placement and 
a message that is hard to miss.

SLIDESHOW  
Slideshows are a compilation of photos on a relevant industry 
topic selected by our editorial team. Advertising opportunities 
around the Slideshow allow you to associate your company, 
product, or service with an industry-leading media brand and 
generate traffic to your website. This prominently placed banner 
message is sure to grab the user’s attention. 



8  Media Kit   |   2016 Global Energy Group

CONTENT MARKETING SPONSORSHIPS

For nearly 120 years, The Global Energy Group’s audience 
has relied on our expert editorial team not only to 
deliver important, timely information that is relevant 
to their industry, but content that helps provide 
solutions to their specific challenges and improves the 
way they do business. In addition to our time-honored 
magazines and websites, The Global Energy Group utilizes many 
innovative vehicles to deliver this vital content to thousands 
of professionals worldwide in formats that both captivate and 
engage. Sponsoring these content vehicles allows you to align 
your company with our respected brands and generate highly 
targeted leads for your sales team. The Global Energy Group 
also offers these vehicles to your company, enabling you to 
present your content to a targeted audience of buyers and 
specifiers and establish your company as an industry thought 
leader and educator. 

BENEFITS
Brand Awareness
 Strengthens your company 
image, helps define how purchase 
influencers perceive your 
company and products, increases 
consideration and preference for 
your products.

Lead Generation
 Generates leads as industry 
professionals access information or 
register, including full reporting and 
contact information from anyone 
who downloads it.

Thought Leadership/Education
 Authenticates your position 
as a subject matter expert by 
comprehensively communicating a 
unique innovation or point of view – 
building business over the long term.

TECHNICAL DIGESTS
Technical Digests are a compilation of 2-4 complementary pieces of 
content that are designed to provide our audience with a downloadable 
PDF format of in-depth, valuable content on a key industry topic. 
Garnered from the pages of our highly respected magazines and 
websites, Technical Digests offer you the opportunity to align your firm 
with high-value and thought leadership oriented content. 

Technical Digests are posted to our website to generate leads not only 
from our audience but from online search as well. To increase exposure 
and maximize performance, an exclusive email is sent to targeted users 
from our database.

WHITE PAPER PREMIUM
White Papers ensure your content is visible where industry decision 
makers go to conduct purchasing research and create vendor short 
lists. Online White Paper sponsorships leverage our site’s content 
depth and SEO expertise, resulting in a powerful marketing tool to 
educate your next potential customer. Custom registration forms help 
provide your sales staff with a database of quality leads.

White Papers are posted to our website to generate leads not 
only from our audience but from online search as well. To increase 
exposure and maximize performance, emails are sent to targeted 
users from our database.
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SOCIAL BOOST PREMIUM
The Social Media Boost is a specialized posting on our Facebook and Twitter pages directing groups and followers to 
topic-specific sponsored content on our websites. The Boost consists of an image and linked headline/text that will 
display in the targeted user’s newsfeed for up to one week. Sponsors will receive metrics such as impressions, clicks, 
page likes, shares, and comments to measure success.

The Social Media Boost drives additional traffic to your sponsored content hosted on our websites and increases 
the opportunity for your content to be shared, ultimately increasing your reach. It increases awareness of your 
sponsored Webcasts, White Papers, Video, or other products to thousands of industry professionals actively 
engaged in social media. Aligning with our highly respected content allows you to increase awareness to your target 
audience. This unique opportunity invites industry professionals to engage with your content via social networks.

of The Global Energy Group’s audience uses content marketing products in 
every stage of the buying cycle.
(Source: 2015 Audience Survey)100 %

NEXT GENERATION WEBCAST
Webcasts are a highly effective way to communicate technology 
advancements, build awareness of your company’s technical expertise, 
showcase customer testimonials, and explain product differentiators. 

Sponsoring a webcast provides you with an opportunity to align your 
company’s brand with a technology-rich presentation delivered by  
some of the industry’s most respected leaders. Sponsors receive 
detailed registration information from a captive global audience of 
industry professionals, providing your sales staff with a database of 
quality prospects.

The Next Generation Webcast includes new features to help extend audience reach and increase attendee 
engagement throughout the event.

•  Multiple webcams: The use of multiple 
webcams allows attendees to view 
several presenters in different locations 
simultaneously, greatly enhancing the 
interaction among speakers.

•  Live screen share: This feature enables 
application demonstrations during the 
webcast and appears in the slide show 
window of the console for easy viewing. 
Any desktop or online application can be 
shared with the webcast audience with no 
downloads required.

•  Social sharing: Viewers can access the 
live or on-demand sessions via Twitter, 
Facebook, LinkedIn, Salesforce Chatter, and 
more, enabling sponsors to reach an even 
wider audience of potential customers. 

•  Customizable viewer console: The 
new console offers a more engaging 
experience that allows attendees to 
“control” their user interface. Attendees 
can open/close information panels, 
access social media, view complementary 
resources, network with participants, and 
much more.

•  Automated “no show” promotion for 
on-demand event: Registrants unable to 
view the live event will automatically receive 
an email inviting them to view the on-
demand event. Sponsoring companies are 
mentioned in this promotional effort and 
will receive leads from on-demand viewers.

•  User-friendly reporting with new 
engagement metrics: After the event, 
sponsors are provided with up to 15 types 
of webinar metrics presented in a user-
friendly graphic dashboard.
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Complement your online strategies with 
video marketing! This powerful and increasingly 
effective tool extends the reach and impact of 
your message through product presentations, 
interviews with technology leaders, coverage of 
important company events or announcements, 
and much more. Video is one of the most 
efficient ways to bring your messaging to life 
and helps establish your brand as an industry 
thought leader and expert. The Global Energy 
Group has a wide variety of video products 
specifically designed to inform and inspire power 
professionals from around the world looking to 
purchase your products and services. 

CONTENT MARKETING:  VIDEO  

CUSTOM VIDEO CHANNEL
The Custom Video Channel extends the reach of video you 
have created (or we custom produce) with an exclusive landing 
page on our relevant website providing exposure to your 
target audience. Banner advertising on your exclusive landing 
page provides a branding opportunity for your company and/
or products. A targeted email to our audience drives viewers to 
your content.

of The Global Energy Group’s audience watches video for case studies, technical 
content, product reviews, and industry news.
(Source: 2015 Audience Survey) 88 %

BENEFITS
Brand Awareness
 Strengthens your company image, helps 
define how purchase influencers perceive your 
company and products, increases consideration 
and preference for your products.

Lead Generation
 Generates leads as industry professionals 
access information or register, including full 
reporting and contact information from 
anyone who downloads it.

Thought Leadership/Education
 Authenticates your position as a subject 
matter expert by comprehensively 
communicating a unique innovation or point 
of view – building business over the long term.



11 Media Kit   |   2016 Global Energy Group

AUDIENCE EXTENSION PROGRAM/EXHIBITOR SHOWCASE
Audience Extension Programs are designed to enhance your 
brand’s image and extend your message beyond the booth 
with a live and/or on-demand booth product demonstration, 
product announcement, press conference, or any other high 
value informational need. Through the use of a high-end 
mobile production cart on the show floor, these videos can 
be deployed to your website and/or posted on our website 
within 24 hours, giving your message even greater and more 
immediate exposure to a worldwide audience.

VIDEO WHITE PAPER
Also known as Video Case Studies, Video White Papers offer 
customers the ability to establish their companies as thought 
leaders by educating industry professionals on solutions 
to their most challenging problems. These 5-12 minute, 
professionally produced videos are shot at your location of 
choice by our experienced video staff. The final video will be 
hosted on our website and promoted to a targeted audience.

SOCIAL BOOST PREMIUM
The Social Media Boost is a specialized posting on our Facebook and Twitter pages directing groups and followers to 
topic-specific sponsored content on our websites. The Boost consists of an image and linked headline/text that will 
display in the targeted user’s newsfeed for up to one week. Sponsors will receive metrics such as impressions, clicks, 
page likes, shares, and comments to measure success.

The Social Media Boost drives additional traffic to your sponsored content hosted on our websites and increases 
the opportunity for your content to be shared, ultimately increasing your reach. It increases awareness of your 
sponsored Webcasts, White Papers, Video, or other products to thousands of industry professionals actively 
engaged in social media. Aligning with our highly respected content allows you to increase awareness to your target 
audience. This unique opportunity invites industry professionals to engage with your content via social networks.
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VIDEO SPONSORSHIPS

VIDEO PRE-ROLL
Align your brand around trusted content with a customized 
Video Pre-roll. Provide your own 10-second video 
“commercial” or allow us to produce one for you. Exposure 
preceding our editorial video content allows you to enhance 
your company’s visibility to a highly engaged audience of 
industry professionals who consume video for the information 
they need to do their jobs.

LIVE VIDEOCAST
Live Videocasts are exclusive full-scale custom video 
productions often produced at conferences and exhibitions 
featuring in-depth information from a subject matter expert, 
which can be your corporate expert or panel or otherwise. 
This live, one-hour broadcast helps you establish yourself as 
a thought leader to an audience of thousands of industry 
professionals worldwide while generating highly qualified leads.

VIDEO SHOW DAILY
Produced by our editorial team, Show Daily Videos are filmed 
live on the trade show floor capturing industry events and 
breaking news and are posted to a dedicated video player on a 
unique website landing page. Sponsors of the Show Daily Video 
receive top and bottom leaderboard ads on the landing page 
as well as ads in our promotional eNewsletter, allowing you 
to increase your brand’s visibility to an audience of industry 
professionals and align your message with relevant content 
positioned around an important trade show or conference.

VIDEO NEWSCASTS
Newscasts are regularly scheduled video broadcasts by 
our editorial team on the latest market news and industry 
innovations. The Newscast sponsorship aligns your company 
with the vital content users need to stay up-to-date on 
important industry-related information.
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NATIVE ADVERTISING
A form of media where the  
ad experience follows the 

natural form and function of 
the user experience in which 

it is placed. 

FORM
Native ads match the visual 

design of the experience they 
live within, and look and feel 

like natural content. 

FUNCTION
Native ads must behave 

consistently with the native 
user experience, and function 

just like natural content.

NATIVE ADVERTISING 

•  Native Advertising allows you to promote your 
company’s articles in the context of our 
editorial content.

•  Your headlines appear adjacent to our editorial 
articles, which are hosted on our website, 
making it a non-interruptive experience. 

•  Business users are highly receptive to native 
advertising especially if it is relevant to the 
content they were seeking out. 

•  Paid placement of your articles offers the 
opportunity to extend the reach of your 
articles to our audience.

BENEFITS
Brand Awareness
Native Advertising is an effective vehicle for generating brand lift, differentiating brand image, 
and enhancing consumer perception.

Traffic Driver 
Native advertising clicks through to your exclusive landing page with direct links to more information on 
your products and services.

Thought Leadership/Education
The content of our websites will lift the credibility of your native advertising, a proven success factor with 
native ad campaigns.

Source: Sharethrough.com



14  Media Kit   |   2016 Global Energy Group

BUYER’S GUIDES/SUPPLIERS DIRECTORIES

Tap into the buying power of The Global Energy Group’s worldwide audience. Our premier 
magazine and online buying resources allow you to educate potential customers, create brand 
visibility, build product preference, and generate qualified leads through a wide variety of programs 
designed to fit your marketing objectives and budget. Buyers Guides are one of the most powerful 
and cost-effective ways to put your products in the hands of key decision-makers worldwide.

BENEFITS  (MAGAZINE)
Brand Awareness
Elevates your brand’s visibility to an audience of industry professionals and aligns your message with relevant 
and respected content.
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BENEFITS  (ONLINE)
Brand Awareness
 Elevates your brand’s visibility to an audience 
of industry professionals and decision makers 
researching purchase decisions. 

Traffic Driver
 Links in your ad(s) and within listings push 
decision-makers directly to your website or other 
online offerings. 

Lead Generation 
 Allows prospects to easily contact sponsors for 
more information.

Social
All Access microsites pull in social media feeds 
from companies.

BUYER’S GUIDES/SUPPLIERS DIRECTORIES: ONLINE 

Buyer’s Guides connect qualified businesses with your company! 

Our online buying resources help power professionals cut through the clutter of a 
general search engine to find companies and products that serve their unique business 
needs. From simple listing enhancements to full All Access packages, your 
advertising campaign is customized to your company and the exposure level you want. As 
part of the industry’s leading and most trusted brands, the Global Energy Group buyer’s 
guides and suppliers directories put your company in front of your target market 24/7/365. 

ALL ACCESS SPONSORSHIP: Connect 
with the largest energy audience 
in the world by publishing and 
promoting all your company news 
via the All Access program. Establish 
your own comprehensive company 
profile to increase visibility and 
recognition among buyers worldwide 
through press releases, unlimited 
product listings/photos, video, 
event information, and much more. 
Keeping your All Access content 
current not only gives our audience 
the most useful information available, 
but helps drive traffic to your own 
corporate website or other online 
offerings as well. All Access sponsors 
are promoted on our websites and in 
our industry eNewsletters, ensuring 
your company is top-of-mind when 
your customers are ready to buy.
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eNEWSLETTERS 

Promote your business, build awareness and loyalty, attract new customers, and drive 
traffic to your online offerings through eNewsletter advertising. Filled with trusted content 
by the industry’s most knowledgeable experts, The Global Energy Group’s eNewsletters provide 
broad reach at a low cost and are a simple and effective way to align your image with targeted 
content while pushing your marketing message to an engaged audience of industry professionals. A 
host of industry-wide, topic-focused, and product-oriented eNewsletters is available to help increase 
interest in your company and generate high visibility for your products and services among buyers 
and specifiers.

BENEFITS
Brand Awareness
 Associates your image with The Global Energy Group’s trusted content to increase consideration for your 
company and products.

Traffic Driver 
 Gives readers the opportunity to click through to your site or other online offerings for more information to 
increase purchase intention and activity.
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TOPIC-SPECIFIC eNEWSLETTER
Topic-Specific eNewsletters allow you to target 
your advertising campaign around relevant 
content to industry professionals who have 
chosen to stay up-to-date on breaking news 
and product information on a specific topic. 

Filled with trusted technical content by the 
industry’s most knowledgeable experts, these 
eNewsletters are a simple and effective way to 
drive traffic and push your marketing message 
to professionals who are focused on the 
topic your products and services align with – 
targeted marketing at its very best.

INDUSTRY WIDE eNEWSLETTER
Providing broad reach at a low cost, these eNewsletters 
deliver the latest industry news and technology information to 
thousands of subscribers worldwide. Every issue contains links 
to some of the latest news, most interesting blogs, informative 
videos, or technical white papers on our website.

PRODUCT RESOURCE eNEWSLETTER
The Product Resource eNewsletter generates visibility for 
your content, increases interest, attracts prospects to your 
sites, and increases purchase intention. Links in the Product 
Resource click through to information on the sponsors’ sites.

of The Global Energy Group’s audience relies on industry 
eNewsletters to do their jobs.
(Source: 2015 Audience Survey)50 %MORE 

THAN
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TRADESHOWS 

Presented by the power industry’s leading publications, PennWell manages a unique global 
network of events, collectively attracting more than 75,000 attendees and thousands of 
exhibiting companies. With events spanning six continents, we blanket the international market like 
no other line up of power events.

Face-to-face events provide an outstanding branding and lead generation opportunity. These events 
target influential decision makers worldwide — your potential customers — who attend to hear 
presentations, learn about new products and services, and network with peers. Face-to-face events 
help establish your company as an industry thought leader  
by educating industry professionals on your  
company and product offerings.

of The Global Energy Group’s audience relies 
on events and conferences to do their jobs.
(Source: 2015 Audience Survey)

Orlando, FL
February 9-11, 2016

Orlando, FL
December 13-15, 2016

Sao Paulo, Brazil
April 25-27, 2017

Minneapolis, MN
July 26-29, 2016

Columbus, OH
August 23-25, 2016

60 %
NEARLY
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BENEFITS
Brand Awareness
Elevates your brand’s visibility to an audience of industry professionals through participation as an exhibitor 
or as an advertiser in distributed magazines.

Lead Generation
Generates leads from a targeted audience of industry professionals on the show floor.

Thought Leadership/Educations
Educates industry professionals on your company capabilities and product offerings.

Johannesburg, South Africa
July 19-21, 2016

Milan, Italy
June 21-23, 2016

Seoul, South Korea
September 20-22, 2016

Moscow, Russia
April 19-21, 2016

Abu Dhabi, UAE
March 26-28, 2017

New Delhi, India
May 19-21, 2016
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MOBILE SPONSORSHIPS 

Recent research suggests that more and more people 
are accessing the Internet via their mobile devices 
than ever before. What’s more, most mobile phone users 
keep them close at hand throughout the day, giving you 
round-the-clock access to your potential customers. The 
Global Energy Group’s mobile application sponsorships give 
you unparalleled reach to thousands of power professionals 
whenever and wherever they use their devices. Our event 
apps provide attendees easy access to conference sessions, 
exhibitor listings, floor maps, news, and speaker information, 
and offer the ability to build a personalized agenda to 
maximize their experience on the event’s exhibit floor.  

MOBILE APPS
Mobile Applications (iPhone and Android Apps) push the latest and 
most pertinent news to mobile devices of industry professionals 
worldwide. Mobile Apps serve the immediate informational needs 
of our audience with convenient, timesaving, and business-critical 
information. Limited ad positions within the apps means an 
extremely high share of voice (SOV) for marketers looking to reach 
a deeply engaged, highly targeted audience.

EVENT APP BANNER
The Mobile Event App places critical event information 
at attendees’ fingertips, allowing them to access 
schedules, maps, exhibitors, presentations, and more, 
before, during, and after the event.

The sponsor’s interstitial splash screen ad displays 
when a user clicks on the event toggle button and the 
banner ad displays at the bottom of each app section, 
keeping the sponsoring company top-of-mind as 
attendees move through the event. 

RESPONSIVE SITE BANNER
Responsive mobile websites engage industry 
professionals in a highly targeted and impactful way 
by reaching professionals as they shift their content 
consumption from their desks to their phones on the 
weekends and on the road.

of The Global Energy Group audience currently uses smartphones and tablets.
(Source: 2015 Audience Survey) 90 %

OVER

BENEFITS
Brand Awareness
 Increases your brand’s visibility 
to industry professionals 
whenever and wherever they 
need to access important market 
information. 

Traffic Driver 
 Links on your ad push decision-
makers directly to your website 
or other online offerings.
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SOCIAL VIDEO CHAT 

BENEFITS
Brand Awareness
 Elevates your brand’s visibility to an 
audience of industry professionals and 
aligns your message with relevant and 
respected content.

Social Engagement
 Increases your brand’s opportunity to 
engage with a targeted audience and 
their viral networks via social media 
platforms.

Thought Leadership/Education
 Positions your company as a forward-
thinking market leader that educates 
an active and engaged audience of 
decision makers.

The Social Video Chat is an open, insightful panel discussion on a timely industry topic. 
Attendees can view the exchange live or on demand via a variety of channels including, YouTube, 
Google+, or our websites. Attendees also have the option of submitting questions via a Twitter Chat 
hashtag during the live event. The chat panels are comprised of industry experts and are facilitated 
by a Global Energy Group team member. 

Social Video Chat sponsorships generate awareness for your brand among global energy 
professionals worldwide through the use of landing pages on our websites and event reminder 
e-mails. Sponsor acknowledgements at the start of the event and optional participation as a chat 
panelist enhance your brand’s thought leadership during this topical discussion. Social engagement is 
achieved through promotional buzz and sharing on our social media platforms.
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ADDITIONAL OPPORTUNITIES 

CONTESTS/SURVEYS/POLLS 

Contests, surveys, and polls are interactive, lead generating 
content marketing vehicles that include multiple formats including 
one-question polls, multi-question surveys, photo captions, 
photos, and more. 

Contests, surveys, and polls are published in a widget that can be 
distributed to many channels including: a dedicated landing page 
on the [brand] website, part of another page on the website (e.g., 
Topic Center), standalone microsite, and social media platforms.

CLASSIFIEDS

Classifieds are ideal for advertising business opportunities, consultants, 
recruitment, products, equipment, and services. Placing classifieds 
with our industry brand ensures your advertising reaches a target 
audience of decision makers when they’re ready to buy.

LIST RENTAL 

Offering quick response at a low cost, Email List Rentals allow you 
to reach a targeted audience with your custom email deployment. 
Your message will be sent to industry professionals you’ve 
specified from our database list selects and can be used for a 
nearly unlimited variety of promotional programs.
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PennWell Corporation has developed a unique platform that empowers professionals 
with personally relevant information, an ability to communicate and exchange ideas, and a 
better understanding of the products and services available to them. PennWell Hub scours over 
100,000 global sources daily for power industry news and information. Content is then organized 
with the user in mind, personalizing it to their unique preferences and providing them with only 
the information they want in one convenient place. Tailored content can be accessed quickly and 
effortlessly, giving users the ability to search by what’s trending within their interests or the entire 
power industry. PennWell Hub offers a multitude of marketing opportunities to align your brand 
around relevant content and connect with potential customers from around the world. 
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PennWell Marketing Solutions is a full-service marketing agency that works alongside 
PennWell media brands to provide data, experience, and industry knowledge. Whether it’s 
branding, thought leadership, SEO, or content marketing, our integrated approach enables us to 
create fresh new marketing pieces, campaigns, and strategies to fulfill your marketing objectives.

•  With our roots in media, we are knowledgeable 
in creating effective marketing pieces that 
translate into print, mobile, and online. 

•  Our affiliation with numerous conferences 
and exhibitions around the world provides 
experience in driving results from your 
tradeshow presence.

•  As a familiar face in multiple industries,  
PennWell Marketing Solutions excels in 
introducing new brands and products to 
uncharted market segments. 

•  Access to PennWell information resources gives 
us the data and intelligence necessary to provide 
a thorough competitive analysis – perfect for 
exploring and navigating new geographic or 
industry markets.

From copywriting to design and production, our team creates compelling, specialized,  
and targeted messaging that resonates with audiences across new and traditional  
media platforms.

Speak with our team of marketing professionals about developing your next website; corporate 
brochure; tradeshow display promotional video; print, online, or social campaign; whitepaper or 
technical article.

From industry to industry, we know what works. Partner with PennWell Marketing Solutions – the 
brand you know and trust – to deliver sound marketing solutions and results.

Visit www.pennwellmarketing.com to learn more or  
contact Paul Andrews 240.595.2352
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CONTACTS

Power Engineering 
Power Engineering International 
COSPP  
Nuclear Power International

RICK HUNTZICKER
National Brand Manager,  
Print & Digital
Power Engineering, PEI, NPI
Phone: 770.578.2688
rickh@pennwell.com

DAN IDOINE
Regional Brand Manager,  
Print & Digital
Power Engineering, PEI, NPI
Phone: 330.875.6581
dani@pennwell.com

VERONICA FOSTER
Regional Brand Manager
Power Engineering, PEI, COSPP
Phone: 918.831.9162 
veronicaf@pennwell.com

TOM MARLER 
Advertising Director
Power Engineering, PEI, COSPP
Phone: +44 1992 656 608 
tomm@pennwell.com

ROY MORRIS
International Sales Manager
PEI, COSPP
Phone: +44 1992 656 613
rmorris@pennwell.com

LIU ZIZHEN
Sales Manager
PEI, COSPP - China Only
China Exhibition World Co.,Ltd
Phone: +86 10 65924277
liuzizhen@world-fairs.org

JENNA HALL
Sales Manager
NPI
Phone: 918.832.9249 
jennah@pennwell.com

Utility Products International

CHRIS LONG
Senior Regional Sales Manager
Phone: 205.647.9137
clong@pennwell.com

Power Grid International 
Electric Light & Power

TOM LEIBRANDT
National Sales Manager 
Phone: 918.831.9184
Cell: 918.760.7412
toml@pennwell.com

JOANNA SHATWELL
Sales Manager 
Phone: 918.831.9884
Cell: 918.284.3867
joannas@pennwell.com

RenewableEnergyWorld.com 
Renewable Energy World Magazine

PETER ANDERSEN
Senior Sales Manager, Americas
Phone: 603.891.9385
petera@pennwell.com

JESSICA MORELLO
Integrated Marketing Consultant
Phone: 603.891.9378
jessicam@Pennwell.com

PETER JANSEN
Sales Manager, Europe & Asia
Phone: +49 2841 4099960
peterj@pennwell.com

MATT GALLINGER
Advertising Representative, Americas
Phone: 518.560.0179
mattg@pennwell.com

Hydro Review 
HRW-Hydro Review Worldwide

HOWARD LUTZK
Sales Director
Phone: 913.402.7119
howardl@pennwell.com

SOPHIA PERRY
International Hydro Media/ 
Events Sales Manager
Phone: +44 (0) 1992 656 641
sophiap@pennwell.com

PennEnergy

MELISSA J. ROBERTS
Associate Publisher / Sales Manager
Phone: 918.831.9551
mroberts@pennwell.com

EVENT SALES

Power-Gen International, Nuclear 
Power International, Renewable 
Energy North America, Coal-Gen, 
Power-Gen Natural Gas

LIZZIE COHLMIA
Phone: 918.832.9298
lizziec@pennwell.com

BRIAN BASS
Phone: 918.832.9225
brianb@pennwell.com

LINDA FRANSSON
Phone: 918.770.8616
lindaf@pennwell.com

Hydro Vision International

AMY SHINKLE
Phone: 918.8329360
amys@pennwell.com

SOPHIA PERRY
Phone: +44 1992 656 641
sophiap@pennwell.com

DistribuTECH

SANDY NORRIS 
Phone: 918.831.9115
sandyn@pennwell.com



Founded in 1910 in Tulsa, Oklahoma, PennWell Corporation is a privately held and highly diversified business-to-

business media and information company that provides quality content and integrated marketing solutions for the 

following industries: Oil and gas, electric power generation and delivery, hydropower, renewable energy, water and 

wastewater, waste management, electronics, optoelectronics, fiber-optics, aerospace and avionics, LEDs and lighting, 

fire and emergency services, and dental. PennWell publishes over 130 print and online magazines and newsletters, 

conducts 60 conferences and exhibitions on six continents, and has an extensive offering of books, maps, websites, 

research and database services. In addition to PennWell’s headquarters in Tulsa, Oklahoma, the Company has major 

offices in Nashua, New Hampshire; London, England; Houston, Texas; Mountain View, California; Fairlawn, New Jersey; 

Moscow, Russia; Rio de Janeiro, Brazil, and Hong Kong, China.




